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Managing $25M 
in digital marketing spend

Delivered results & 
gained trust

300K Optimizing
keywords

100+ sites
Running campaigns across 
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Founded in 2009, AdLift provides 
customized digital  media strategy 
and search marketing solutions for 
online businesses in the North 
American and Asian markets

AdLift has assembled a world-
class technical team of search 
marketing experts from firms 
such as Yahoo, eBay & Adobe
Digital

AdLift’s unique value proposition has 
been recognized  by fortune 500 
companies including PayPal, 
Walmart,  Overstock, AirBnB

150+ person team - located in 
San Francisco, CA ,Gurgaon, 
Mumbai & Bangalore



We Are Thought Leaders

About us & Our Achievements
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DIGIXX Awards AgencyCon By 
Social Samosa

Drivers of Digital 2021Digies  - Digital Award 2020 IAMAI Awards 2021

DIGIXX Awards AgencyCon By 
Social Samosa

Global Customer 
Engagement Award 

E4M Maddies Award 
2020

DIGIXX Awards AgencyCon By Social 
Samosa

We’re India’s Fastest Growing Digital Agency 2021
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250+ Global Clients in 11 Years

Trusted By
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Partnerships
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Case Study: Mia By Tanishq

8.43%
Increase in  Non-Brand
Clicks (Apr ‘21 to Oct‘21)

Mia By Tanishq Increases 
SEO Traffic by  +51%(Apr’21 to 
Oct’21)
Challenge & Objective
To improve Organic Visibility on Google and Increase the 
market share thereby acquiring more new prospects.

Approach
• Technical SEO to consolidate multiple domains competing for 

the same keywords

• Leverage enterprise content marketing to drive SEO rankings

• On-Page content creation including product and FAQs

Tools 
Used

6%
Increase in Non-Brand
Impressions (Apr ‘21 to 
Oct‘21)

100%
Increase in keywords 
ranking in Top 5

134%
Increase in Organic 
Leads
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Non-Branded clicks 
increase + 8.43 % (Apr
‘21 to Oct’21)

Non-Branded impressions 
increase +6% (Apr ‘21 to 
Oct’21)

Non-Branded Traffic Growth – Clicks & Impressions

Apr-21 May-21 Jun-21 Jul-21 Aug-21 Sep-21 Oct-21

Impressions

Apr-21 May-21 Jun-21 Jul-21 Aug-21 Sep-21 Oct-21

Clicks
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Increase In Keywords Ranking in Top  3 is  138%

Source: SEMrush
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Content Publishing Process

Keyword 
search

Content Analysis 
& Segmentation

Ideas
Conceptualisation

Content Schedule
Creation

Identifying 
Authors

Plan

Development

Amplification

Measurement User Engagement Organic Visibility Social Share Brand Mentions

Thematic Outreach

Domain 
experts

Quality 
Parameters

Identifying 
authors

Content 
Generation

Publisher Outreach

Content Implementation

Content Promotion



10

Content 
Generation

Content Marketing

https://www.kadvacorp.com/deal/4-gold-necklaces-make-her-fall-in-love-over-again/

For keyword –” gold necklace ” ,We have 

created the backlink on high domain authority 

site which helps in improving the ranking of the 

keyword.

Domain Authority - 77
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Content 
Generation

Content Marketing

https://nykdaily.com/2021/08/stay-prepared-for-this-raksha-bandhan-with-these-4-

pure-silver-rakhis/

For keyword ” silver rakhi price ” ,We have 

created the backlink on high domain authority 

site which helps in improving the ranking of the 

keyword.

Domain Authority - 71



12

Content 
Generation

Content Marketing

https://news4masses.com/chic-mangalsutra-perfect-for-millennial-brides-to-be/

For keyword ” mangalsutra ” ,We have created 

the backlink on high domain authority site which 

helps in improving the ranking of the keyword.

Domain Authority - 68
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Content 
Generation

On Site Blog

https://www.miabytanishq.com/blogs/9-bangles-to-match

For keyword ” bangles ”,We have created on 

site blog which helps in improving the ranking of 

the keyword.

https://www.miabytanishq.com/blogs/significance-of-diamond-earrings

For keyword ” diamond earrings ”,We have 

created on site blog which helps in improving 

the ranking of the keyword.
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Content Creation: To Drive Organic Traffic

Action Topics –
Compelling stories around bottom funnel
E.g., Significance Of Dhanteras: Gold Coins That You 
Can Purchase

Desire Topics –
Dedicated stories on the requirement
E.g., 4 Necklaces That You Need To Add To Your 
Wardrobe This Wedding Season

Interest Topics –
Emphasis on audience interests
E.g., How Can Rings Add An Oomph Factor To Your 
Outfit?

Awareness Topics –
Informative content about the brand
E.g., Tips To Choose The Right Jewellery For Your 
Skin Tone



THANK YOU!


